GHANGING BEHAVIOUR

HOW TO REACH YOUNG PEOPLE

Campaigns like It Doesn’t Have to Happen (IDHTH) try to influence people so that they change their behaviour — in this case, to

stop young people from carrying a knife. Getting people — particularly young people — to change their behaviour is difficult. But
it can be achieved by persuading them that there are positive benefits to changing their habits. This should be the basis of your
campaign — to tap into why young people might want to stop carrying a knife and to persuade them that they can change.

YOUR CAMPAIGN

1.

What is the objective
of your campaign?

To stop young people from
carrying knives.

How will you know

if your campaign has
been successful?

Set yourself realistic,
measurable targets.

Who are your target
audience(s)?

Young people who carry knives
and young people who are at risk
of carrying knives in the future.

What do you know about
these young people?
Where do they live? What are their
values? What are their aspirations?
What media do they consume —
TV, radio, the internet, magazines,
newspapers? Who influences

them — their friends, their parents
and carers, teachers, you? Why

do they carry knives? What will
make them stop?

What are your
timescales?

Put together a timetable of activity
— and remember to include time to
involve young people and to develop
campaign materials.

Put together a team
Have you involved young people?
Are there relevant partner
organisations that you can

work with?

7.

What communication
channels can you use
to reach these young
people?

Advertising?

The media?

Celebrity endorsements?
Posters, leaflets?
Partnerships?

Street marketing or peer-to-peer
communications?

What campaign
materials do you

need to develop?

Make sure you involve young people
so that you produce materials that
are relevant and credible.

Evaluate your campaign.
What worked? What didn’t? Were
there any unexpected outcomes?
Has your campaign changed the
way that young people think

about knives?

10. Learn.

What will help you to plan and
prepare other projects in the
future? What would you do
differently next time? How can
you maintain momentum? How
can you build on your successes?
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HOW YOUNG PEOPLE
USE THE MEDIA

Young people use the internet
regularly now, and it has become
one of the most popular sources of
information. This means that the
internet could play a key role as a
source of campaign information —
as demonstrated by the success of
the IDHTH Bebo website. Utilising
social networking sites and online
discussion forums would be a great
way of generating peer-to-peer
messaging and opening up debate
on the subject of youth knife crime.

Television, followed by radio,

offers high levels of reach to young
people. Both television and radio are
well-suited to campaigns making
emotional appeals, and tend to be
most effective for reaching younger
groups and those from lower socio-
economic groups.




